










Course

Code

24Actzgt Management Boot Camp 45 hours 0 100 AC MC

24BAt20t
Cost and Management

Accounting
3 0 4 40 60 100 T PCC

24B.A1202 Ddsign Thinking J 0 0 3 40 60 100 T ESEC

24B.4t203
Economics forBusiness
Applications

a
J 0 0 3 40 60 100 T FC-

24BAt07t Foundations ofAI in Business 2 0 0
,,

100 100 T ESEC

Human Behaviour at Work J 0 0 3 40 60 100 T PCC

24841801 Entrepreneurial Mindset 0 4 2 100 100 P ESEC

24HE1091 Professional Development I 0 0 2 1 100 r00 ESEC

24MA1151 Data Analysis and Modeling* J 2 4 50 50 100 TWL RMC

248A1001 Excel Applications in Business 0 0 4 ,,
60 40 100 L ESEC

Total credits 730

* Assessment to have both theory and lab cornponents.
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Curriculum Structure - Semester- I

HoursAileek

T P CA ESE Total Folio

100

24B.A1205

0

ss.

l7 I t2 24 270 1000



Code Course Title Hours/Wee
.k Credit

s

Maximum Marks
Category

L T P CA ESE Total

SEMESTER II
248A2701 Social Immersion Project 60 hours ) 100 .100 RMC

24BA22st Business Research
Methods 2 0 50 50 100 ESEC

24MA2t0I Decision Models for
Management

I 0 4 40 60 100 PCC

248A220t Financial Management a
J 0 4 40 60 100

248A2202 Human Resources
Management J 0 0 3 40 60 100

248A2252 Introduction to Business
Analyics 2 0 3 50 50 100 PCC

24B.A2203 Marketing Management a
J 0 0 3 40 60 100 PCC

248A2204 Operations Management J 0 0 3 40 60 PCC

24H82091
Professional
Development II 0 0 2 ESEC

2481^2001
Business Application
Software Lab 0 0 4 ) 40 100 ESEC

244C2291 Outbound Training 3 to 5 days 0 100 100 MC
Total Credits 19 10 28 360 740 1100

Curriculum Structure - Semester II

Curriculum Structure - Semester III
Code Course Title

Hours/Week
Credits

Maximum Marks

L T CA ESE Total Category

SEMESTER III

24B.43701 Summer lnternship 4 weeks 100 100 ESEC

2484320t Strategic Management 3 0 40 3 40 60 100 PCC

248A3202 Corporate and Business Laws a
J 0 40 3 40 60 100 PCC

24BAPEX3XX Professional Elective- 1 (Major) J 0 40 3 60 100 PEC
24BAPEX3XX Professional Elective-2 (Maj or) J 0 40 3 40 60 100 PEC
24BAPEX3XX

Professional Elective - 1

(Minor)
3 40 3 40 60 100 PEC

24BAPEX3XX
Professional Elective -2 (Minor) J 0 40 3 40 60 r00 PEC

24kD3091 Professional Development III 0 0 1 100 100 ESEC

248A3702 0 0 60 3 60 40 100 ESEC

248A3001 IPR Filing and Management 0 100 100 RMC

Total Credits t8 0 10 25 300 700 1000

I

3

J

I PCC

PCC

2

100

1 100 100

60

2

P

2

40

0

Project(Phase 1)
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Curriculum Structure - Semester fV
Code Course Title

HoursAileek
Credits

Maximum Marks
L T P CA ESE Total Category

Semester IV
24B,A4201 Business Ethics and CSR J 0 0 3 4A 60 100 PCC

24BAPEX4XX Professional Elective-3 (Major) 4 0 0 3 40 60 100 PEC
24BAPEX4XX Professional Elective-4 (Maj or) 4 0 0 3 40 60 100 PEC
24BAPEX4XX Professional Elective - 1(Minor) J 0 0 3 40 60 100 PEC

24HE4091 Professional Development IV 0 0 4 2 60 40 100 ESEC
24844702 Project (Phase 2) 0 0 6 3 60 40 100 ESEC
248A4071 ESG and Sustainability I 0 0 1 100 100 ESEC

Total Credits 13 0 l0 18 280 420 700

Hours/Week Maximum MarksCode Course Title

L T P

Credits

CA ESE Total Category
24BAPEND(01 Consumer Studies 0 0 40 60 r00 PEC
24BAPEMXO2 Sales and Distribution

f4anagement

0 0 1 40 60 100 PEE

24BAPEMXO3 Strategic Brand Management 0 40 60 100 PEC
24BAPEMXO4 Integrated Marketing

communication
J 0 0 3 40 60 100 PEC

248APEMXO5 Digital Marketing 0 0 40 60 100 PEC
24BAPEMXO6 Marketing Analytics 0 0 J 40 60 r00 PEC

Code Course Title
Hours/Week

Credits
Maximum Marks

L T P CA ESE Total Category
24BAPEFXOI FinTech Innovations 3 0 0 J 40 60 100 PEC
24BAPEFXO2 Financial Modelling and Valuation 0 J 40 60 100 PEC
24BAPEFXO3 International Finance J 0 0 40 60 100 PEC
24BAPEFXO4 Commodity Derivatives and Risk

M-anpg9m9nt*
0 0 40 60 100 PEC

24BAPEFXO5 Security Analysis and Portfolio
llgpagement*

J 0 0 J 40 60 100 PEC

24BAPEFXO6 Financial Markets and Institutions J 0 0 J 40 60 100 PEC
24BAPEFXOT Bank Management and Financial

Services
0 0 40 60 100 PEC

24BAPEFXOS Behavioural Finance J 0 0 40 60 100 PEC
HR

HoursAUeek Maximum MarksCourse TitleCode
L T P

Credits
CA ESE Total Category

Analytics* J 0 0 40 60 100 PEC
and Development in24BAPEHXO2

*
0 0 3 40 60 100 PEC

Acquisition &24BAPEHXO3 J 0 0 40 60 100 PEC

Change and24BAPEHXO4 J 0 0 J 40 60 100 PEC

Laws and Industrial24BAPEHXO5 J 0 0 40 60 r00 PEC

Management and24BAPEHXO6 0 0 3 40 60 PEC

in Human Resource24BAPEHXOT 0 0 40 60 100 PEC

0

0

24BAPEHXOi

100



and Data Sciences

o

*Eligible for NPTEL Credit Transfer

Maximum MarksHours/WeekCode Course Title

L T P

Credits

CA ESE Total Category

24BAPEAXOl Database Management Systems J 0 0 J 40 60 100 PEC

24BAPEAXO2 Data Warehousing and Data
Mining*

0 0 40 60 100 PEC

24BAPEAXO3 Machine Learning J 0 0 J 40 60 100 PEC

24BAPEAXO4 Py'thon for Business Analytics 0 0 J 50 50 100 PEC

24BAPEAXO5 Cyber Security for Business
Professionals

J 0 0 J 40 60 100 PEC

24BAPEAXO6 Digital Analytics J 0 0 40 60 r00 PEC

24BAPEAXOT Decision Making with
Spreadsheet*

3 0 0 J 50 50 100

HoursAileek Maximum Marks
Code Course Title

L T
Credits

CA ESE Total Category

24BAPEPXOI Logistics & Supply Chain
Management

0 0 40 60 100 PEC

24BAPEPXO2 Project Management 0 0

3

J 40 60 100 PEC
24BAPEPXO3 Productiqn Planning and Control J 0 0 J. 60 100 PEC
24BAPEPXO4 Lean Manufacturing. Systems 0 0 3 40 60 100 PEC
24BAPEPXOI Six Sigmax J 0 0 40 60 100 PEC

Tqchnology Management J 0 0 40 60 100 PEC
24BAPEPXO6 Services Management:

[nte gr at ing Str at egy, Op erati ons,

and Technology *

J 0 0 40 60 100 PEC

Hours/Week Mhximum Marks
Code Course Title

L T P
Credits

CA ESE Total Category
24BAECOl Personal Finance 0 0 2 40 60 100 PEC

24BAECO2 Commercial Geography J 0 0 2 40 60 100 PEC

24BAECO3 Diversity, Equity and Inclusion J 0 0 2 40 60 100 PEC

24BAECO4 Text Mining J 0 0 2 40 60 100 PEC

24BAEC0s Green and Sustainable Operations J 0 0 2 40 60 r00 PEC

Distribution of Credits

S. NO

M.B.A

Course Classification
Credits Per Semester

Credits
Tntel

o/o

I'lisfritrnlinn
I II m IV

Foundation Course @C) 3 J

2 Professional Core Course@CC) 7 20 6 J 36 36

Professional Elective Course (PEC) 0 t2 9 21 2t

4 I 8 8

5 Employment Skill Enhancement course (ESEC) 10 5 6 6 27 27

TOTAL CREDITS 28 25 18 95

)
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24BAPEPXO5

3

I

Research Methodology & IPR Course (RMC)

24 100
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Analytics and Data Sciences Specialization

3-tier), Data
Object-oriented,

Management Systems

applications.

concepts,covering
Compiahe-ns e,

,praetieal

Objectives: modeling,ERfundamentaldatabaseof sfstems;understandingcourse ,provides andhands-on practiceThroughmanagement'ti sa.OfiOnandnormalizationliketns principlesdatafor operations, real-worldforeffectivelYdatabasesand managetoskiltrs design, 9uev,Sm&nfi galnL4)V studies.

PS02PO4PO3
PO

1

-)

ln

svstems and theirofthe basic concePts
1

lEx

Irol

2.

.,

lA
ld

-p, 
lr,
E

t hours
Database SYstemsnit 1: Introduction to

ER Design

1 -tier,

DBMS,ofComponentsFile System,TraditionaiVSDBMSand Applications,Features,Need,Databases:to Relational,Network,Hierarchical,Models:L-tier,Architecture (andSETSU
DatabasesBusinesstoIntroductionand ConcePts,RDBMS NOSQLof hours9

and ER Diagrams2z Data Modeling

Study:Relational
Generalization,

ExtendedCardinality,RelationshiPs,Attributes,Entities,Modeling,(ER)Data Entity-RelationshiPto Modeling, Hotel/lnventoryCaseModel,toERMappingAggregation,Specialization,Models:

t hours
(SQL)3: Structured Query Language



3.

4.
5.

Views,

, t*tultr.mnxr-ffi*ffi
eI&.e *s&#.wg' ,

l
\. HiCET

!

2016.Pearson,7thEdition,Database Systents,ofFundantentalsNavathe,B.ShamkantandElmasriRamez McGrawI Edition,6thDatabase SystentSudarshan, Concepts,S.andF Korth'HenrySiltrerschatz'Abraham2.

ALTER,CREATE,
BY,

LEFT,

(DML):LanguageData ManipulationDROP
Definition (DDL):Data Languageto SQL, BYGROUPORDERWHERE,Statements,SELECT(DQL):Data LanguageQueryDELETE,UPDATE, AccessMS) ln MYSQLQueriesSQLWritingFunctions,AggregateSubqueries,FULL,R[GHT,INNER, t hours

and Normalization4: Database Design

3NF,2NF,orms:
Not Null,Key,K"y,Constraints:

BCNFNF1F )ormalNDependencies,FunctionalSchema Design,Relationalto IndexingUnique,ForeignPrimaryU Integrityand SO,Need
DatabaseSalesHRM OIof NormalizedCase DesignExample: t hours

5: Transaction Management

ERP,

IntroductionIssues,and SecurityRecovery,Backup,Control,ConcurrencYandACID Propertiesof Transactions, cRM).Excel,Businesstn ApplicationsDatabase

case studiesBusinessMS Access,like MySQL,using tools

& End term),













:eoniSeTi.tlc= Pythn BuSineSS

Course Code

Course Category

, .. . :

ieal-world business problems. It equipi students with ihe ability to woik with data structures, files, and

ffi,,upt=;-- atainp,ts"m"i"rt ;r@is*...lut1#@uta=*rfu*@ni""utiru1o"u.,"e

.- ariaiiilikem#P* oaS; nl 1ffi, and-' m, + .co ri'e.,at it@ g

O,bjedive5r c=b*rS'C-i=iitlOffi deS prorgramming fundaryrentals' with a focus' on

Le'6tuf.d=: Tutorial (T) 'PraE@at(P) Total Credits f lCl'Hours

) 3

POl P03 PO4
Course Outcomes

Inderctand Pr,.thnn hqsinc cnnfrol

co#

,Structures;

apply them IN
2

.d,

structures,

operations manage

1 a::

business data using fython.

rnterpret
J

Unit 1: Introduction to Python Programming 12 hours

Python Basics: Data Types, Variables, Operators, Input/output- Control Structures: If, Else, Elif, Loops-

FunctionS, Ivlodules, and Packages- Working with,IDEs: Jupyter Notebook / Google Colab / Anaconda-

Business Use Cases Overview

Unit 2:Data Structures and f ile Handling 12 hours



i: rii r:ti, * -q, ;:,

D."1
IXic trT

c5l

Files (CSV, Exccl, Text)-Exception-Ilandling- 'Hands-on with Data Inputs from Business

and Iterating-

Files.

Lists, Tuples, Sets,

Reading/Writing

Unit 3: Data Analysis NumPy and Pandaswith
12 hours

Imporfing and Exportihg using'Pandas- Data cle-ani g rand P.reprocessing: Missing values, Duplicates-
Data Manipulation: riltering, ciouping, sorting, Merging- Business Dataset Analysis (sales, Finance,,
Marketing).

Introduction to NumPy: Arrays, Array Operations- to Pandas: Series DataFrames- Data

Unit 4: Data Visualization using Matptotlib and Seaborn 12 hours
Data Visualization with and Line,Types: Bar, Box, Heatmaps-
Customizing Graphs: Labels, Colors-Legends, BusinessCreating Dashboards Python.using

Unit 5: Applied Business Analytics with python
12 hours

Basics: Parsing Dates, Plotting Trends- Predictive Modeling'overview: LinearRegression - Real-world
Business Problems.

Descriptive using Regression Analysis- Tirne

Total 60 hours

Group Proposal Presentation, , End

Pedagogy: Lectures, Practical exercises, Case studies

assignments,Assessments: Practice Tests. Realtime
semester

3' Yuxing Yan, Pythonfor DataAnalysisfor Beginners: A step-by-srep Guide,Apress, Ist Edition,Paperback 2020.

Dr.

Analysis:

I R. CoreNageswaraRao, Python DreamtechProgramming, 2ndPress, Edition, 2024.Paperback
2. Wes McKinney, DataforPython Data withWrangling Pandas, andNumPy, IPython,

3rdMedia,O'Reilly Edition, 2022.Paperback

Joel4. GrwrData Scratch: FirstScience from withPrinciples Python, 2ndMedia,O'Reillv
I20 9.

.,I





















q\
trl

F

withDecision

,

Course Objectives: This course aims to equip students with practical skills to model and solve decision-making problems

using spreadshe-ets. It focuses on applying optimization, foiecaiting, and risk anatyiis teChniquei tCioaa vaiious business

sc i6rdi,1A..1.ddryafly, the'ioupE O.ffic.e"$;1rn=d.6.1S c#cis@t-6 ls iuch as seniitivity analy,sis;rgafi=e

theory,and'rojectsihedulingtosupporteffectiveandinformedmanagementdecisions.

Lectn* GJ, TuloriallI) r,; Practical (P) Total Credits Totalflours

J 0 ) 60

,CoUiSe 0iltComes';'.,.,.,.,. 
.

P02. ,.PSO1

Solve linear and nonlinear optimization
problems using Excel and spreadsheet tools.

,,Perform sensitivity analysis to evaluate how
changes affect optimal decisions.

J

Build spreadsheet models for marketing,
finance, operations, and inventory problems.

J 2

.,.Use. foieCasting d. projeef,: mana$ement
ieChnlques to support business planning and
risk analysis.

2



t2 hours
and LinearUnit 1: Fundamentals of Decision

Decision

Problems:

FormulationAnalysis-BreakevenModels-RevenueandCost,Profit,Swith preadsheets-to Making LinearIntroduction SofvmgLinearforMethod Programming-SolutionGraphicalProblems-ofLinear Programmingand AltemateAssumPtions Optimal
Linear ProgrammingofCasesSolver-Excel SpecialMSusmgProblemsProgrammmg

InfeasibilitYProblems,UnboundedSolutions,

Unit 2: Sensitivity Analysis and LinearProgramming Applications

Workforce Allocation.

ensitivitY Analysis-

Linear Applications
Selection, Decision,

ProgrammmgLinearSClassicalofLimitationsalue-VrDualofOptimalitY PortfolioAnalysis: Finance:lnSensitiviry ProgrammmgResearch-MarketingMedialn Marketing: Make-or-Applications BuyScheduling,Productionln Operations:ApplicationsLinear ProgrammmgManagement-

12 hours

DataEnvelopmentAnalysis(DEA)-IntroductiontoGameTheo.v:Conceptsand
Theory-AdvancedPortfolioModetsandAssetAllocationforConservative
Revenue Management and its Linear Programming Formulation'

B's Perspective-Dominance Rule in Game

and Moderate Investors-Introduction to

12 hours
Unit 4: NetworkModels and Non-Linear

Distribution Optimization Models

Forecasting Model-

PathShortestProblemAssignmentProblem,TransshipmentProblem,TransportationModels:etworkNand Markowitzon,N LinearProblems-andProduction InventoryProblem-FlowMaximumPro Linear,blem, on-NBassewNofAdoptionF'orecastingariants-VrandModelPortfolio
/CPMPERT ConceptsScheduling:for ProjectPricing-ApplicationsProgrammtng

and DecisionUnit 5:

Bayesian
DecisionActivities

Multicriteria

Time-CostDeadlines-of MeetingProbabilitYailance,VDuration,ExpectedActivitiesUfor ncertainSchedulingProject ProbabilityTables,Trees,Decision PayoffAnalysis:Models)-(LPCrashingandTrade-offs Fand 'orecasting.
SeriesTrme AnalysisDecision MakingandGoal ProgrammtngTheory-Utility

Making, by David Anderson, Dennis J' Sweeney'

4. Cliff hagsdale - Spreadsheet Modeling and

Quantitative

,bermanLieGeraldHillierrederickFResearch bytoIntroduction Operations1 ofUniversityTA. 'aha,Edition6th HamdybyIntroduction,AnResearch:2 Operations
FArkansas, ayetteville.

DecisiontoApproachesto ManagementIntroductionJ
Williams.Arthur

PracticalADecision Analy;is,
20208th Edition,Science,to Management

ilr* , -, :c
O
14

Ileaxl

12 hours

Range

Advanced LinearProgramming and Game Theory
Unit 3:

Products

t2

60 hours

Pedagogy: Lectures, Practical exercises, Case studies 
^^^l D.ooanrorinn. F,n

Assessments: Practice Tests, Realtimo assignments' Group?roposal Presentation; ' 
End semester

examinations

Reference Books:

Science:
Thomas
























































